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We would like to thank all the people who have lent us a
hand in one way or another, sharing in this adventure 
that �rst started almost half a century ago.

Together we have worked towards a common goal, and 
we are fully aware that the success of our company is the 
result of many di�erent factors and people. Thanks to our 
fantastic sta�, our top-quality, �avoursome products are 
now eaten in homes throughout Europe.

And it wouldn’t be possible to o�er these fruit and
vegetables to our customers if it weren’t for the loyalty
of our farmers who rely on us to maximise the
pro�tability of their crops.

So THANK YOU to all our farmers, employees, partners,
customers, families and friends, because we are all part of
GRUPO LA CAÑA

Jesús García
Grupo La Caña Manager



About
Bio Caña...



1. Our experience will guarantee our
    future success

2. We are Bio Caña

3. Tropical Coastal setting

4. La Caña, synonymous of the finest

5. About  sustainability

6. About Quality

7. Why choose Grupo La Caña?



Our people,
our farmers



1. Our experience will guarantee our 
future success… • More than four decades ago, Miguel García Sán-

chez and his sons started work in the fruit and vege-
table sector. Today, the family runs Grupo La Caña.

• These farmers produce lots of different crops, 
including subtropical, open-air and greenhouse 
crops.

• Currently, the group has two processing plants: 
Motril (Puntalón) and Castell de Ferro. Our growing 
areas are: Costa Tropical, Axarquía, Costa de 
Almería, Las Apujarras, Zújar and Sierra de Alhama.

• The group’s turnover in 2016 was 134 million euros.

• EUROCASTELL S.A.T. was set up in 2000 to bring the 
group’s quality produce into the future.

• We are currently the leading fruit and vegetable 
group in the province of Granada.





2. We are Bio Caña • We live for the land.

• A three-generation family business, producers at 
the coast area. The founder began growing his own 
garden and commercialising his own fruit and 
vegetables, and his neighbours’ afterwards. We are 
a family closely linked to the land and very respect-
ful towards it from the beginning.

• For years, respect and sustainable work have 
encouraged us to motivate ourselves every day 
and meet the perfect union between farmers and 
consumers. From Bio Caña, we work together to 
preserve natural resources and the real, traditional 
taste of food by using the best current techniques, 
innovating sowing techniques, and progressing 
towards natural and ecofriendly  products above all.

• Bio Caña aims at natural and sustainable farming, 
decreasing negative effects on the environment 
and favouring sustainable agriculture, since we live 
for the land.

• Our environment meets the perfect conditions for the development of this type of agriculture – thanks to 
the weather; besides, proximity to European consumers helps us save energy, transportation expenses and 
reduces CO2 emissions to the atmosphere.
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3. We are Costa 
tropical

>> Location

MIGUEL GARCÍA SÁNCHEZ E HIJOS, S.A.
PUNTALÓN, Motril (Granada)
Tel.: 958 601 052
www.miguelgarciasanchezehijos.es

EUROCASTELL, S.A.T.
GUALCHOS-CASTELL DE FERRO (Granada)
Tel.: 958 830 406
www.eurocastell.es



>> Farming areas

Arenas del Rey
Játar

Vélez-Málaga

Carchuna

Albuñol

Níjar

La Cañada

Busquistar
Bérchules

Ugíjar

Zújar

Jayena

Processing plants
Coastal growing areas
Inside growing areas 
Provinces and towns





4. La Caña, synonymous with exquisiteness
• Motril – at the South of Spain, known as Europe’s vegetable garden – has been the only place of Europe 
to plant sugar cane for more than a thousand-year period. A tropical place where people have always 
appreciated land.

• La Caña has always been synonymous with quality, exquisiteness and taste.

• Thus, our company differentiates itself from the others as BioCaña implies exquisiteness, real taste,
 and quality.

• This brand implies the real essence of our land.





5. We are sustainability
• Aware of the responsibility that our company 
holds to market products that are respectful of 
our environment, we at Bio Caña have opted for 
sustainability and circular economy.

• Our ambition is to "close the circle" of the life 
cycles of the products we grow through greater 
recycling and reusing, benefitting both the envi-
ronment and the economy of our region.
• Our current research projects are aimed at 
achieving maximum value and use of all raw 
materials, products and waste, promoting 
energy saving and reducing greenhouse gas 
emissions.

• In this way, Bio Caña is not only synonymous 
with organic farming, but is also the best way to 
gain the maximum use of our crops, for the bene-
fit of the natural environment and the economy 
of our farmers and the rest of society. “Agriculture is still the world's most widespread 

occupation. Half of humankind tills the soil, over 
three-quarters of them by hand. Agriculture is like a 
tradition handed down from generation to genera-
tion in sweat, graft and toil, because for humanity it 
is a prerequisite of survival.” 
(Home, 2009).





• With lots of experience in the most demanding 
European markets, one of the transversal axes for 
Grupo La Caña and one of our hallmarks is quali-
ty.

• From the process of choosing the varieties of 
each of our specialties, until the moment when 
the merchandise arrives at the destination 
market, Grupo La Caña takes care of many 
customer focused aspects perceiving our brand 
as synonymous with the highest quality stan-
dards, yet preserving the healthiness of natural 
products cultivated with traditional dedication.

• Today, in addition to the quality that reaches 
consumers, there are numerous elements that 
make up the meaning of quality. Within this con-
cept, certifications and quality standards play an 
important role.

• Thanks to the number of certified standards in 
all the companies that make up Grupo La Caña 
and because it is mandatory for us to associate 
with premium products, we affirm that quality is 
our norm.

6.We are Quality





7. Why choose 
Grupo La Caña?

• There are lots of reasons why Grupo La Caña is 
the right choice. Not only are we close to the rest
of Europe, but our region boasts excellent farming 
conditions in an area with a steady climate. We are 
committed to quality and transparency, offering 
exceptional products as well as reliability, flexibility 
and competitiveness:

- Large areas of land farmed using integrated 
production techniques.

- Constant monitoring to ensure food safety.

- Warehouses with large production capacity.

• With 40 hectares of our own greenhouses in 
various areas we can guarantee top-quality produ-
ce all year round.

• Fewer transport hours make us more flexible and 
mean we can harvest crops at the best possible
moment.

• We have our own test fields, and are always 
looking for new varieties that are better suited to 
our customers’ needs in terms of flavour, shelf life, 
appearance, etc.

• Because we and our producers and employees 
have been working towards a common goal for 
more than four decades. Because several genera-
tions of farmers have already passed through the 
group. Because we share the same interests, the 
same goals, and the same enthusiasm. Because 
our region, our sector and our customers deserve 
it. Because we do things from the heart.



Carretera Vieja de Carchuna s/n, PUNTALÓN (MOTRIL) Granada, España
Tel.: +34 958 601 052 / FAX: +34 958 825 182

www.miguelgarciasanchezehijos.com


